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Client Overview
• The Nittany Entrepreneur Society (NES) is an 

organization dedicated to helping entrepreneurial-

minded students from all majors network, pitch 

ideas, build skills, and seek resources for their 

startups.

• Connects members with businesses through 

internships, guest speakers, and events throughout 

the year. 

• Heavy focus on cross-organization 

collaboration/networking. 

• Established social media following on Instagram 

and LinkedIn.
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Primary Goals

Social Media
• Help develop the social media 

to look cleaner and more 
cohesive across platforms.

• Develop a social media 
calendar.

PR/Outreach
• Research new contacts, on and 

off-campus, for NES to pitch their 
organization to.

• Produce flyers to hang around 
campus, among other types of 
traditional PR.

Templates/Organizing
• Produce on-brand social media 

templates.
• Help organize new and existing 

outreach contacts.
• Produce a brand book for future 

marketing use.
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Primary 

Research



SWOT Analysis
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Target Personas
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Social Media Audit

Spring 2024 Campaign Book 10

INSTAGRAM

• Started the semester with around 570 followers on the NES Instagram 

account.

• Around 1-2 posts a week, usually event announcements/general body 

meeting reminders.

• Posts usually get between 10-30 likes, depending on the event being 

advertised.

• The Instagram didn’t have very consistent branding. Different templates for 

each post using different fonts and colors.

• Story highlights, but some were very outdated (branded as Innoblue).

LINKEDIN

• Similar starting follower count, around 560 followers at the start of the 

semester.

• Frequently reposting things from other LinkedIn accounts, but not making 

many original posts.

• Original posts don’t get tons of engagement (around 10 reactions).



Website Audit
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ORIGINAL WEBSITE

• The original NES website did the job, but wasn’t very memorably branded, 

and looked a little outdated. During the semester, the NES web team redid 

their website and we utilized their changes to establish a brand identity for 

NES.

New 

Website



Competitor Analysis
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Happy Valley 

Venture Capital

CIES

• Another entrepreneur focused Penn State club.

• New organization, already had a similar social 

media presence to NES.

• Good branding, but is a little bit forgettable.

• Frequently collaborates with NES for events.

• Older organization like NES, also focused on 

connecting entrepreneurs.

• Substantially less active of an organization than 

NES, still featured in some collaborations.

• Smaller social media presence than NES.

• Similar branding to NES before HVC 

involvement.
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Fact Sheet
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Creative 

Execution



Social Media Templates
For NES marketing team to use in their weekly posting to highlight events, 

members, and meetings coming up in a cohesively branded format.
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Instagram Posts
Posts HVC helped NES produce for specific big events that happened 

throughout the semester.
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Instagram Highlight Icons
To help NES showcase their Instagram story highlights in a way that 

remains on brand with the rest of the colors featured on social media/their 

website.
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LinkedIn Post Templates
Post templates for NES to 

use on LinkedIn to help 
them quickly post event 

recaps, alumni highlights, 

and other supplemental 
LinkedIn content.
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Social Media Calendar
Template designed to help NES marketing team plan out social media content  

for a month in advance, helping them stay on top of their posting schedule.
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NES Brandbook
Document that stores all logos, brand colors, and brand fonts for NES 

marketing team to reference.
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Organized Outreach Sheet
Located new contacts for NES, and color-coded existing contacts by 

on-campus, off-campus, and guest speaker opportunities.
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On-Campus 
opportunities 

Off-Campus 
opportunities 

Guest 
Speaker 

opportunities 



Website Copy
Different bits of text written to be featured on the new NES website. A 

focus put on communicating NES mission and membership benefits.
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Results
Overall outcomes 

NES Instagram 
before...

NES Instagram 
after!

• Reached over 17,000 

accounts in the last 90 

days

• Over a 15% increase in 

followers since the start 

of the semester

• Cohesive branding with 

the new website!



Transition Plan
What has HVC provided your client for future usage? - HVC has 

provided NES with a variety of new social media post/calendar 

templates, content ideas, new outreach contacts, and cohesive 

branding guidelines.

How has HVC improved their communication efforts? - By utilizing 

what HVC has made for NES, they will have a consistent branding that 

looks highly professional and sleek. They will also be able to better 

plan out their social media posting schedule, and stay on top of events 

as compared to trying to throw together posts last minute.

Did HVC achieve the client’s goals? - HVC helped NES execute 

social media posts for the semester, and prepare the NES marketing 

team with a variety of deliverables for them to use in future semesters 

to continue effective marketing efforts.

All deliverables are available within this campaign book, the HVC 

team's folder, and the NES google drive.
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